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The Beginner’s Guide 
to Mobile SEO for E-commerce

How to optimize your online shop to rank
higher in mobile search engine results
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MOBILE IS THE FUTURE OF 
ONLINE SEARCH!

Mobile local search queries are expected to overtake 
desktop search queries by 2015. As a result, search engines 
such as Google have already taken steps to ensure that 
mobile friendly websites rank highest in mobile search 
results.

What does this have to do with e-commerce? 79% of 
smartphone users use their smartphones to search for 
products. 74% have made a purchase as a result of using 
their smartphone to search for products while shopping. 
Furthermore, mobile online sales are expected to account 
for over 19% of all e-commerce sales in the US ($50 billion) 
and UK (£9 billion) in 2014. In other words, mobile is where 
the money is, so that’s where you should be with your 
online shop. 

This beginner’s guide to mobile SEO for e-commerce will 
help you understand the importance of mobile SEO for 
boosting your online sales and off er best practices and 
tips on how to optimize your online shop to rank well in 
mobile search results. After reading this guide, you will be 
equipped with the knowledge you need to make informed 
decisions regarding mobile SEO for your online shop.
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 I. WHY IS MOBILE SEO IMPORTANT 
FOR E-COMMERCE?

THESE DAYS, EVERYONE IS SEARCHING FOR PRODUCTS 
ON THEIR MOBILE DEVICES

Thanks to smartphones and tablets, people have the ability 
to shop online on-the-go wherever they are. Gone are the 
days where consumers had to wait until a work break at 
the offi  ce or go home to use a desktop computer or laptop 
to do their online shopping. Now, most online shopping 
searches occur when people are in-store and use their 
mobile internet access to do comparison shopping.
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With more and more people using their mobile devices to 
do their online searches for products, providing a mobile 
friendly online shop is necessary to rank in mobile search 
results.

MOBILE FRIENDLY ONLINE SHOPS RANK HIGHER IN 
MOBILE SEARCH RESULTS

The objective of search engines is to provide searchers 
with the most relevant and user-friendly content. 61% of 
people have a better opinion of brands when they provide 
a good mobile experience. Over 60% of shopping carts are 
abandoned on mobile because of a bad user experience.

When people use their mobile devices to visit an online 
shopping website that is not mobile optimized, they are 
often faced with the frustrating task of having to use their 
fingers to pinch and zoom in on their screen in order to  
navigate through product lists and make purchases.  
Obviously this type of user experience discourages  
people from completing a purchase on their mobile device 
and makes them want to finish their online shopping on a  
different mobile friendly website or desktop computer 
where the website is easier to use.  It‘s no wonder then 
that mobile optimized websites are ranked higher in mobile 
search results in an effort to serve mobile users with the 
best experience.
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 II. HOW GOOGLE RANKS WEBSITES
IN MOBILE SEARCH RESULTS

Is the website relevant?

Since the purpose of a search engine is to help people 
fi nd what they are looking for, any website hoping to rank 
for key search terms should optimize its mobile pages to 
contain keywords and content that mobile users are actually 
searching for.

Is the website mobile friendly?

If your online shopping website is optimized for mobile 
devices and allows mobile searchers to fully experience 
the content they were searching for, it will outrank related 
websites that are not mobile optimized.

Does your page load fast enough?

Slow loading pages result in a poor user experience, 
especially for mobile users who are often on-the-go and 
need information quickly. 85% of mobile users expect sites 
to load at least as fast or faster than sites on their desktop. 
Therefore, websites with slow page speeds tend to rank 
lower in mobile search results.
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Proper redirects between desktop and mobile pages

If your online shop redirects mobile users to a separate 
mobile website, each desktop page should redirect to 
a relevant mobile page. Websites that redirect mobile 
users from all desktop pages to a mobile homepage are 
giving mobile users a bad experience because the result 
is that people aren’t getting the information they were 
looking for, and Google takes this into account when doing 
mobile search rankings.

www.website.com m.website.com

www.website.com/foo m.website.com/foo

www.website.com/bar m.website.com/bar

 III. HOW TO BUILD A SEARCH 
ENGINE OPTIMIZED MOBILE WEBSITE 
FOR YOUR ONLINE SHOP

Now that you have a general overview of what Google 
looks for when ranking websites in mobile search results, 
you have a solid foundation to start building a search 
engine optimized mobile online shop.

MAKE YOUR WEB PAGES ACCESSIBLE TO MOBILE 
SEARCHERS

Proper Redirects

As we mentioned at the end of the last chapter, it is 
important to have redirects between relevant desktop 
and mobile pages. If there is no relevant page on your 
mobile website where you can redirect mobile users, you 
should at least show them the desktop version of a page. 
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1. Reduce code on page

The less code you have on your 

page, the less data there is that 

has to be transferred. Minimizing 

the code where possible on your 

mobile pages is a great way to  

increase page speed.

2. Load data only when needed

Where possible, only load the data 

a mobile user needs for the current 

page they are viewing, and try 

to preload data where it makes 

sense. For example, if you have 

a gallery of product images, load 

the first few images to increase 

user interface speed instead of 

loading all of the images in the 

gallery at once.

3. Test page speed

It is important to test the changes 

you make to your mobile website 

in order to maximize your page 

speed. Thanks to Google, there is 

a simple tool to test and analyze 

the speed of your online shop. All 

you have to do is visit PageSpeed 

Insights, enter a mobile web page 

url from your online shop, and 

click the “Analyze” button. After 

you click “Analyze”, a few seconds 

later Google provides you with a 

detailed summary of suggested 

website improvements you can 

make to increase your page speed.

A common mistake by website owners is to redirect  
users to the homepage of the mobile website or an error 
page if there is no mobile version of a desktop page. It 
is better to at least show the desktop version of a page 
to mobile users so that they are able to view the content 
they were searching for.

Playable Videos

If your online shop also contains videos, you must make 
sure that these videos are playable on mobile devices. 
Many video formats are not playable on smartphones. 
Therefore, it is recommended that you use HTML5  
standard tags to successfully show videos from your 
website on mobile devices.

Fast loading pages

We learned in the last chapter that the loading time of 
your website can impact your rankings in mobile search 
results. To ensure that the pages of your mobile online 
shop load quickly you should take the following steps 
to reduce the number of requests and amount of data 
transferred from your mobile pages:
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1. Separate mobile website
Separate mobile websites present mobile users with web pages and content  
specifically customized for the device they are using.

2. Responsive Design 
Responsive design resizes web pages and content to fit the screens of mobile devices, 
and presents the same content  to users on all devices.

3. Dynamic serving
Dynamic serving shows web visitors different HTML and CSS content depending on 
the mobile device they are using.

RESPONSIVE WEB DESIGN VS. DYNAMIC CONTENT VS.  
SEPARATE MOBILE WEBSITE FOR E-COMMERCE
There are three ways to optimize a website for mobile:

</>

</>

Separate URLs

Separate codebases

www.website.com

t.website.com

m.website.com

</>

One URL

One codebase CSS media queries
www.website.com

on all devices

One URL

Separate codebases Server-side operations

</>
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WHICH WEBSITE CONFIGURATION IS BEST FOR  
MOBILE SEO FOR E-COMMERCE?

SEO ranking factor #1 is user satisfaction. Having a  
separate mobile website is the best configuration for 
mobile SEO for e-commerce because it is the only  
configuration that allows you to provide a focused user 
experience for smartphones and tablets.

In Google’s quality guidelines it says: 

“Think about what makes your website unique, valuable, 
or engaging. Make your website stand out from others in 
your field.“

It is only possible to offer a unique, valuable and engaging 
experience to online shoppers on each device through 
separate device focused websites.

The most successful e-commerce stores in the world, 
Ebay and Amazon, use separate mobile websites to  
maximize online sales because they have seen that  
having a focused mobile store allows mobile users to find 
and buy products in the quickest and easiest way possible.  
Of the 11 retailers in the SEMRush top 100 sites, the  
majority use separate mobile websites, one uses dynamic 
serving, and none are responsive.

A/B testing of 1,147 online shops also reveals that hav-
ing a separate mobile website is the best solution for  
e-commerce websites to maximize mobile sales. View 
the full A/B test results: 

Why The Shopgate Mobile Commerce Solution Beats
Responsive Design
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GOOGLE’S REQUIREMENTS FOR 
SEPARATE MOBILE WEBSITES

1. Use annotations for desktop and mobile URLs and 
avoid duplicate content issues.

“To help our algorithms understand this confi guration
on your site, we recommend using the following 
annotations:

1. On the desktop page, add a special link rel=“alternate“ tag 

pointing to the corresponding mobile URL. This helps Googlebot 

discover the location of your site‘s mobile pages.

2. On the mobile page, add a link rel=“canonical“ tag pointing to 

the corresponding desktop URL. We support two methods to 

have this annotation: in the HTML of the pages themselves and in 

Sitemaps. For example, suppose that the desktop URL is

http://example.com/page-1 and the corresponding mobile URL is

http://m.example.com/page-1.“

 

2. Use Vary HTTP Header if your site automatically 
redirects mobile visitors from your desktop site to 
your mobile site.

“The Vary HTTP header has two important and useful 
implications:

1. It signals to caching servers used in ISPs and elsewhere that 

they should consider the user agent when deciding whether to 

serve the page from cache or not. Without the Vary HTTP header, 

a cache may mistakenly serve mobile users the cache of the 

desktop HTML page or vice versa.

10

<link rel=“alternate“ href=“mobile“>

<link rel=“alternate“ href=“desktop“>
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2. It helps Googlebot discover your mobile-optimized content 

faster, as a valid Vary HTTP header is one of the signals we may 

use to crawl URLs that serve mobile-optimized content.”

MAKE LOCAL INFORMATION ACCESSIBLE

If you are a retailer whose store also has a physical  
location, it is important to make your local information  
easily accessible to mobile users. According to a survey of  
mobile users by Google, the retail information that  
mobile users search for the most are directions to or  
operating hours for a local store.

Most important information for mobile retail searchers:

Optimize texts for local search terms

If you don’t want your mobile website to be outranked 
for local search terms by business directory listings and 
other pages which are less likely to convert website traffic 
into online sales for you, you should make sure the  
results of your “Find a Store” section contain common 
local search term structures such as the following:  

• [BrandName “nearby”]
• [BrandName “location”]
• [BrandName CityName]

74%
Get directions or
operating hours

64%
Contact the  

store

61%
Find product  
information

50%
Make a purchase
or order a service
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IV. CHOOSING A MOBILE  
SHOPPING CART SYSTEM

When choosing a mobile commerce solutions provider to 
help you launch a mobile website for your online shop, it 
is important to choose the mobile shopping cart system 
that will provide your customers with the best mobile 
shopping experience and boost your online shop’s mobile 
search rankings.  

Avoid picking a mobile commerce platform simply  
because it is the most affordable. Many of these platforms 
will cause duplicate content issues and search usability 
problems for you that will prevent your online shop’s 
pages from being indexed by Google. (For examples, 
check out the problems Staples and Mercedes had with 
their mobile websites.)

A quality mobile shopping cart system should

• Integrate with your existing shopping cart system. 

• Ensure proper URL redirects between the desktop 
and mobile pages of your site. 

• Use proper annotations so that your mobile content 
is discovered and indexed by Google and duplicate 
content issues are prevented. 

• Allow you to make content changes to your website. 

Why you should choose Shopgate’s solution for your 
e-commerce store

Shopgate is the world‘s leading mobile shopping solutions 
provider. Our portfolio currently features over 5,200  
registered online shops and more than 4,200 shopping 
apps for iPhone, iPad and Android.
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Mobile e-commerce sites powered by Shopgate gain 
up to 10 times more revenue from mobile visits.  
Furthermore, mobile websites by Shopgate are the best 
choice for mobile SEO because they

• Meet all of Google’s optimization requirements

• Provide mobile shoppers with a navigation and 
checkout process that allows them to find and buy 
products in the quickest and easiest way possible 

• Integrate easily with your existing shopping cart 
system

• Allow you to easily make changes to your content 

• Are regularly updated with the latest mobile  
technology 

CONCLUSION

In the end, its quite simple. Google just wants to provide 
mobile searchers with the most relevant  and mobile 
friendly websites. Therefore, when optimizing your  
online shop for mobile devices, your ultimate objective  
should be to provide the best mobile shopping  
experience to mobile users. If you are able to do this 
and meet Google’s optimization requirements, mobile 
SEO will not be a problem for you.

Ready to go mobile and skyrocket your mobile 
search rankings and online sales? Launch a search 
engine optimized mobile website for your online 
shop now with Shopgate!
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EDITORIAL, SIGN UP, & 
FREE CONSULTATION

Shopgate Inc.
2225 E. Bayshore Road
Suite 200
Palo Alto, CA 94303

Website:  www.shopgate.com 
Facebook: www.facebook.com/shopgate 
Twitter: twitter.com/shopgate_com 
LinkedIn: www.linkedin.com/company/shopgate-gmbh

CALL US 
FOR A FREE 

CONSULTATION
SESSION:  
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USA:    1-800-490-2467

UK:  +44 (20) 36085923

Europe:  +49 (6033) 7470-100

Poland:  +48 (22) 3071494

SIGN UP TODAY: www.shopgate.com  


